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What are the opportunities and the structural potential 

that you assign to Asia’s consumer markets? 

We believe that the rise of the Asian consumer is the most 

important opportunity in Asia and represents a multi-decade 

story that is still in its early stages. The main factors encouraging 

the long term consumption trend in Asia are demographics, 

wage growth and government policy. China is a key growth driver 

in the region and the government’s priority is transitioning the 

economy to one that is more consumption- led, a process which 

has already begun.

Over the past few years, technology advancements have been 

a game changer and they have brought about a big shift in 

consumption patterns. Take e-commerce for example, China 

has quickly become the world’s largest e-commerce market with 

more than US$750 billion in sales in 2016.1 We believe that online 

retail will continue to grow rapidly in the coming years, driven by 

greater penetration in lower tier cities/rural areas and growth in 

categories such as fast-moving consumer goods (FMCG).

Besides leading online businesses in internet, e-commerce 

and online gaming, other themes that we are currently seeking 

to capture include growing demand for financial products and 

healthcare, tourism, education, gaming, consumers’ upgrading 

(‘premiumization’) and the emergence of local brands throughout 

emerging Asian markets.

1	�Goldman Sachs (2017)

Middle Class Consumer Spending : 2009 to 2030

Source: OECD, The Emerging Middle Class in Developing Countries (2010), Accessed in 
August 2016
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What are the unique characteristics of Asian consumers? 

Do you see shifts in attitudes and consumption patterns?

Although Asian consumers are considered as a ‘new’ or 

‘emerging’ class of consumers, it is important to note that new 

technology trends such as mobile usage and social media have 

meant that Asian consumption  patterns are different to those 

of European or US consumers in their ‘emerging’ phase. This is 

particularly true for the younger generation, as they have grown 

up in a connected world and are receptive to Western ideas and 

lifestyle. As an example, a few years ago Asian consumers liked 

to buy luxury brand goods such as designer bags, watches, 

jewelry, etc., but nowadays they aspire to seek more experiences 

and focus more on leisure and wellbeing.

China Online Penetration of Goods

Source: Euromonitor, iResearch, Kantar, eMarketer, Company Data, GS Research, Mirae 
Asset (February 2017)
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India’s FMCG Spend Lower vs. Regional Peers

Source: CII FMCG Summit, IIFL Research, December 2016
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Snapshot of Internet Landscape Segments by Large Market

Source: “China’s Digital Economy, A Leading Global Force,” McKinsey Global Institute 
(August 2017)
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We also see a shift in attitudes evident in the way that Asian 

consumers, especially in China, perceive local brands – e.g. in 

categories such as home appliances and food & beverage, local 

brands are becoming more popular and not viewed as being 

inferior in quality. 
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Chinese Consumers’ Nuanced View of Foreign and Local Brands

Source: “Double-clicking on the Chinese consumer,” McKinsey&Company (November 2017)
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Lastly, it is important to understand that consumption patterns 

for each of the countries in the region are quite unique due to 

the differences in consumer behavior, economic environment 

and government regulations. This means that the consumption 

related trends are country-specific and as such, taking a broad 

and bottom-up driven investment approach is more appropriate 

in order to better capture those opportunities.

How do you differentiate your style and approach toward 

investing relative to the peer group in the same category?

Unlike other pure-play consumptions strategies, the Fund does 

not focus solely on the consumer sector but on a broad range 

of sectors that will benefit from increased consumption. The 

portfolio also accesses companies in sectors such as technology, 

healthcare and financials. The investment process is benchmark-

agnostic and sector/country allocation of the portfolio is purely 

an end-result of bottom-up stock picking. The portfolio manager 

aims to construct a concentrated, high conviction portfolio of 30 

to 40 stocks of the best quality names which stand to benefit the 

most from the Asian consumption theme.

The Asian consumer opportunity is wide ranging and the best 

way to capture and benefit from this theme involves identifying 

the nascent developments early. We believe that in order to do 

this well, a local presence is important. Our investment teams 

are based across multiple cities in Asia – from Seoul to Taipei, 

Mumbai, Shanghai, and Hong Kong – and the teams often travel 

across the region to conduct research, which entails company 

meetings and extensive channel checks. Altogether, these visits 

essentially allow the investment professionals to get a good 

sense of what is happening on the ground.

Money Transfer Mobile Payments

P2P Lending Robo-Advisors

Asian Consumers More Open to New FinTech Services

Source: UBS Evidence Lab survey (July 2016)
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How do you view the Chinese technology sector?  Do you 

think there is further upside?

Indeed the Chinese internet/e-commerce stocks have rallied 

strongly this year. However we believe the growth outlook for the 

Chinese internet/e-commerce companies, such as Tencent and 

Alibaba remains strong and healthy from a long-term perspective. 

We expect earnings growth/upgrades will continue to be the 

main return driver.

Tencent and Alibaba have been diversifying their earnings 

sources for the last several years through market consolidation in 

China. For Tencent, though it leads in online gaming and social 

media, advertising monetization is still relatively low with less than 

1% advertising load on WeChat Moments.2 WeChat Pay will also 

be a new revenue driver on the back of the rapid mobile payment 

growth combined with Tencent’s huge user base (close to one 

billion active users). Alibaba’s core commerce business continues 

to be strong, evidenced by the Singles Day alone generating 

USD 25 billion in sales (GMV) this year and active buyers are 

increasing, reaching over 480 million.3 Cloud and payments 

businesses will also be key future levers of growth.

What are the risks for upcoming six to twelve months that 

may occur to the fund /Asia consumer market?

Currently our overall outlook is fairly positive as fundamentals 

continue to show signs of further strengthening. Underlying 

demand in major markets, such as China and India, appear 

resilient and provided a supportive external environment, we 

should see growth recovery continue. The main risks would 

be related to a meaningful deterioration in the current global 

macro environment such as excessive government/central bank 

tightening and global geopolitical risks. These risks could trigger 

some volatility in the market however; we believe the impact on 

company earnings should be limited for the consumption theme.

The strategy has outperformed the benchmark each year 

with the exception of 2016, what was the reason for this?  

What is the alpha generator of the strategy?

2016 was a challenging year for consumption thematic strategy 

as a result of a large market style shift into cyclical sectors. 

Following the initial China-led crash in January, risk appetite 

returned on the back of China’s credit-fueled stimulus, dovish 

central banks and reflationary trade on the back of President 

Trump’s election. This led to a sharp style shift favoring poor-

quality (lower return on equity and higher leverage) and cheap 

(value) companies, particularly those in cyclical sectors such 

as materials, energy and technology hardware. This style shift 

was exacerbated by resurgent passive ETF flows into large 

benchmark stocks, which tend to be more cyclical in nature.

Despite the difficult market conditions last year for the Fund, 

our approach remained the same – investing in consumption-

related companies with a structural bias towards quality. Our 

core strategy stays focused on themes such as internet / 

e-commerce, healthcare, tourism, insurance and local tastes of 

consumers. Many of the structural growth areas in consumption 

that went through a period of underperformance last year 

became relatively more attractive from the risk-return point of 

view and we saw this as a buying opportunity. We added more 

exposure to high-quality stocks including the large Chinese 

internet and e-commerce companies during times when stock 

prices corrected due to market rotation.

Since April of 2017, we observed that markets are changing to 

be more fundamental-driven, rewarding the companies that have 

delivered good earnings results. This is positive for high quality 

laggards that have benefited the portfolio. Our approach to 

investment is underpinned by rigorous fundamental, bottom up 

research. Stock selection has been a key contributor of positive 

fund performance since inception.

2	Mirae Asset, Company Disclosures (2017)
3	Ibid.
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Disclaimer

This document has been prepared for presentation, illustration and discussion purpose only and is not legally 
binding. Whilst complied from sources Mirae Asset Global Investments believes to be accurate, no representation, 
warranty, assurance or implication to the accuracy, completeness or adequacy from defect of any kind is made. 
The division, group, subsidiary or affiliate of Mirae Asset Global Investments which produced this document shall 
not be liable to the recipient or controlling shareholders of the recipient resulting from its use. The views and 
information discussed or referred in this report are as of the date of publication, are subject to change and may 
not reflect the current views of the writer(s). The views expressed represent an assessment of market conditions 
at a specific point in time, are to be treated as opinions only and should not be relied upon as investment advice 
regarding a particular investment or markets in general. In addition, the opinions expressed are those of the 
writer(s) and may differ from those of other Mirae Asset Global Investments’ investment professionals. 

The provision of this document shall not be deemed as constituting any offer, acceptance, or promise of any 
further contract or amendment to any contract which may exist between the parties. It should not be distributed 
to any other party except with the written consent of Mirae Asset Global Investments. Nothing herein contained 
shall be construed as granting the recipient whether directly or indirectly or by implication, any license or right, 
under any copy right or intellectual property rights to use the information herein. This document may include 
reference data from third-party sources and Mirae Asset Global Investments has not conducted any audit, 
validation, or verification of such data. Mirae Asset Global Investments accepts no liability for any loss or damage 
of any kind resulting out of the unauthorized use of this document. Investment involves risk. Past performance 
figures are not indicative of future performance. Forward-looking statements are not guarantees of performance. 
The information presented is not intended to provide specific investment advice. Please carefully read through 
the offering documents and seek independent professional advice before you make any investment decision. 
Products, services, and information may not be available in your jurisdiction and may be offered by affiliates, 
subsidiaries, and/or distributors of Mirae Asset Global Investments as stipulated by local laws and regulations. 
Please consult with your professional adviser for further information on the availability of products and services 
within your jurisdiction.

Australia: Mirae Asset Global Investments (HK) Limited is exempt from the requirement to hold an Australian 
financial services license in respect of the financial services it provides in Australia. Mirae Asset Global 
Investments (HK) Limited is authorised and regulated by the Securities and Futures Commission of Hong Kong 
under Hong Kong laws, which differ from Australian laws. For Wholesale Clients only.

Hong Kong: Before making any investment decision to invest in the Fund, investors should read the Fund’s 
Prospectus and the Information for Hong Kong Investors of the Fund for details and the risk factors. Investors 
should ensure they fully understand the risks associated with the Fund and should also consider their own 
investment objective and risk tolerance level. Investors are also advised to seek independent professional advice 
before making any investment. This document is issued by Mirae Asset Global Investments and has not been 
reviewed by the Hong Kong Securities and Futures Commission.

United Kingdom: This document does not explain all the risks involved in investing in the Fund and therefore 
you should ensure that you read the Prospectus and the Key Investor Information Documents ("KIID") which 
contain further information including the applicable risk warnings. The taxation position affecting UK investors 
is outlined in the Prospectus.  The Prospectus and KIID for the Fund are available free of charge from http://
investments.miraeasset.eu, or from Mirae Asset Global Investments (UK) Ltd., 4th Floor, 4-6 Royal Exchange 
Buildings, London EC3V 3NL, United Kingdom, telephone +44 (0)20 7715 9900.  

This document has been approved for issue in the United Kingdom by Mirae Asset Global Investments (UK) Ltd, 
a company incorporated in England & Wales with registered number 06044802, and having its registered office 
at 4th Floor, 4-6 Royal Exchange Buildings, London EC3V 3NL, United Kingdom. Mirae Asset Global Investments 
(UK) Ltd. is authorised and regulated by the Financial Conduct Authority with firm reference number 467535.

United States: An investor should consider the Fund’s investment objectives, risks, charges and expenses 
carefully before investing. This and other important information about the investment company can be found in 
the Fund’s prospectus. To obtain a prospectus, contact your financial advisor or call (888) 335-3417. Please read 
the prospectus carefully before investing.

India: Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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